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1 . 5*§*E&g (Financial Highlights)

(B4 : M Millions of Yen, %)

2019/2 2018/2
(&A1) (&) (@51 (&)
it AL 25 AR 25 EIED &8 )
Amount YoY Amount YoY Amount YoY Amount YoY
;T;Ii’% 268,495 99.5 268,634 99.4 269,717 99.3 270,169 99.3
-
R5¥HXH 274792 99.6 274,937 99.5 275,838 99.3 216,313 99.3
evenues
Fm
?*ﬂﬁ 2,856 571 2,690 572 5,003 740 4702 73.1
perating Income
Ly
E%%*HH 3,151 59.7 3,000 60.3 5275 75.3 4978 144
rdinary Income
RAISHSAAE 1479 353 139 313 4190 739 4244 730
Income before Income Taxes and Minority Interests
SERIE 1,085 46.0 992 40.2 2,358 76.5 2467 75.5
Net Income
My L M
Illi*sé 2L (F3)Yen 4135 46.0 37.81 40.2 89.89 16.4 94.06 755
;ﬁﬁ%@ﬁf; (F3)Yen 1,904.97 98.5 1,884.76 979 1,933.85 104.7 1,925.04 104.8
et Assets per Share
?ﬁﬁﬁi 94,373 96.8 94,457 96.3 97,525 1034 98,104 103.6
otal Assets
ﬁ@ﬁﬁi 50,061 98.5 49,531 979 50,803 104.8 50,589 104.8
et Assets
(B : M Millions of Yen, %)
2020/2(¥F) Forecast 2019/8(F) Forecast
(&A1) (&) (@51 (E#E)
E AL 28 AL S8 |wpomeme |  2E HH2m
Amount YoY Amount YoY Amount YoY Amount YoY
=
F%%”HE 270,000 98.3 554,000 2015 134,500 97.3 274,300 198.2
evenues
Fm
?**HH 4,000 140.0 6,900 256.4 1,500 119.1 3,100 265.1
perating Income
Ly
e 41500 1317 71000 2367 1600 1131 3200 2412
rdinary Income
;:15%']5 2,000 184.3 2,300 2318 850 104.1 1,500 1818
et Income
1R Y S (R R (F)Yen 3810 . 13381 i 1619 _ 2857 _
EPS i ) ) )

CEDEFAXRBITIVIETRRELTVET, (Figures are rounded down in millions.)

(92202052 AEER T AL, Lt BRI THRVEIWLBYLF OB ERIELLYET,
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feL&

0)4* 5R (Sales of Breakdown)

(1)ZERERIFE L= DK (Sales by Store Type)

ERE) (B {3z : B A Millions of Yen, %)
2019/2 2018/2
Eﬁgﬁ*ﬁ L& |#A | ATHI BEFE L ég@ LS |kt ATHI Eig‘eacrtt
NUST:':SM Sales Share YoY :wrc:zp- NL;;T::;SOf Sales Share YoY g::::s
MV (Maxvalu) 141| 171,080 63.7| 9838 96.5 141| 173,192| 64.1 98.8| 983
II,E;] H-Ew (The Big) 41| 97,414 36.3| 100.9 97.2 40| 96,524 35.7| 100.2 99.2
/INEt  Subtotal 182| 268,495 999 995 96.8 181| 269,717 998 99.3| 986
= |MV (Maxvalu) 0 138 0.1 30.7 - 1 451 02| 1276 -
M/nEt  Subtotal 0 138 0.1 30.7 - 1 451 02| 1276 -
&5t Total 182| 268,634| 100.0 99.4 - 182| 270,169 1000 99.3 -
QR RBIFE EE DK (Sales by Area)
ES#E) (Bi{iz : B 5 H Millions of Yen, %)
2019/2 2018/2
B = = N s = " —
Nr%% b [HERktt|ATHALE fﬁﬁﬁ? N%%% FE S MR BTk Ei%:t
Stores Sales Share | YoY Stores Stores Sales Share | YoY Stores
EEER Hyoego 81| 111,786 41.6] 99.0 97.2 87| 112,938 418 9938| 989
FILUE  Okayama 12| 23510 8.8| 1029 96.6 11| 22,851 85| 1036| 987
JEEE  Hiroshima 35| 55218 206| 100.4 97.1 30 55017 204 97.4| 987
E [IWEAR  Yamaguchi 39| 50,761 18.9] 98.2 95.7 38| 51,697 19.1 969 972
MN|EEE  Tokushima 3 7,637 28| 962 96.2 7,943 29| 1005| 1005
EFINIE  Kagawa 6| 10,564 39| 968 96.8 10,919 40 984 984
BRI Ehime 6 9,016 34| 108.0 97.2 6 8,349 3.1| 1083| 101.0
/INEt  Subtotal 182| 268,495 999 995 96.8 181| 269,717 998 993 986
= |&ES Qingdao 0 138 0.1 30.7 - 1 451 02| 1276 -
SMNEt  Subtotal 0 138 0.1 30.7 - 1 451 02| 1276 -
&5t Total 182| 268,634 1000 99.4 - 182| 270,169 1000 99.3 -
(B)ERPFYRISE E = DR (Sales by Product Category)
GEHE) (E 47 B Millions of Yen, %)
2019/2 2018/2
EES HERCLE | RTHALL | Bz e EES HERCLE | BTHALE E%frtt
Sales Share | Yov | Ses Sales Share | Yov | oo
B Food 246,303| 91.7| 994 96.6 247,746 91.7| 99.3| 986
% ZDh  Others 22,192 8.3| 101.0 98.7 21,970 8.1 98.3 98.3
/NET  Subtotal 268,495 99.9 99.5 96.8 269,717 99.8 99.3 98.6
B Food 118 00| 295 - 400 0.1] 1282 -
5,@* ZDfth  oOthers 20 0.0 39.7 - 51 00| 1227 -
/NET  Subtotal 138 0.1 30.7 - 451 02| 1276 -
B Food 246,421 91.7] 993 - 248,147| 918 994 -
ZDfth  Others 22,212 83| 1009 - 22,021 8.2 98.4 -
&t Total 268,634 100.0] 99.4 - 270,169 1000 99.3 -

CE)ERAREFHHICE. X FICHBIL-EERRETITEHITEENTEYEEA,
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3. ﬁ FE_}I:ZIIIJ EE@E%J:%*E*; (Comparable Store Sales by Month)

CfE 5] (B3I %)

18/3 | 18/4 | 18/5| 18/6 | 18/7 | 18/8 | 18/9 (18/10|18/11|18/12| 19/1 | 19/2

B Food 98.5| 955 953| 983] 101.0f 985| 986| 980 951 944 930 927

ZDOith others | 97.2| 97.3] 96.7| 103.2|] 99.1| 97.3| 1005| 99.9| 97.1| 976 99.8[ 98.7

&&t Total 98.4] 956| 954| 98.7] 100.8] 98.4| 98.8] 98.1 95.3| 94.7| 93.6] 93.1
110.0

G A ERIST LBIFLHER (&8

(Comparable Store Sales by Month)

105.0
100.0 A\

95.0

90.0

18/3 18/4 18/5 18/6 18/7 18/8 18/9 18/10 18/11 18/12 19/1 19/2

4. E%T?TE%J:%{EF Uﬁ*ﬁ*g (Comparable Store Sales Growth)

RER:]D] (B %)
19/2 18/2 17/2 16/2 15/2

BE7FEIESR EFeUER

Compara;I: Sto'_r]e Sales Growth A 3.2 A4 1.1 1.2 A 17

5 . E%ﬁ JE JEL J: _I%_{$ Uz IZ %\E %ﬁ 5!Zéi(Number of Stores by Comparable Store Sales Growth)

19/2 18/2
110% L1 E 0 1
110% and over
100% LA _E110% K% 26 51
Over 100%—under 110%
90% LA _E 100% K% 139 119
Over 90%—under 100%
90% K i
Under 90% 10 2
a&f 175 173
Total

3P



6. BFEEH -THMEUR

(Comparable Store: Customer Growth Rate,Change in Average Spending per Customer)

(4 71 (BT - %)
19/2 18/2 17/2 16/2
yecaa BETR L BT EE BETRLEE
Per Comp. Per Comp. Per Comp. Per Comp.
Stores Stores Stores Stores
BH
Customer Growth Rate(Number of Customers) 96.4 97.6 99.2 98.5
EHIH
Average Spending per Customer 100.4 101.0 101.9 102.8

7 . Ii:lll-S Fq EIIIJ -J-'r;i_l__,*” H$ (Gross Margin Ratio by Product Category)

(&A1 ({7 : BB Millions of Yen, %)
2019/2 2018/2
Gt EE R R S SEEE  |AiHAk|  =Rs=
Sales YoY | Gross margin ratio Sales YoY | Gross margin ratio
B Food 246,303 99.4 238 247,746 99.3 23.9
Z D4  Others 22,192 101.0 22.6 21,970 98.3 231
=51 Total 268,495 995 23.7 269,717| 99.3 239

8 . E E IE' $£$ t I:I X b2 23 (Inventory Turnover and Loss Ratios)

GEELD (B %)
19/2 18/2 17/2 16/2
EERERER ()

ﬁﬁ:ﬁ Inventory Turnover(times) 25 2.7 29 29

Food AAE 5.4 5.0 4.9 46
oss Ratio

zof | 0 04 04 04

Others A% 7.0 6.0 5.5 6.1
oss Ratio

o TEEEIERER ()

= n'l' Inventory Turnover(times) 1.7 1.9 20 1.9

Total AR 55 5.0 4.9 47
oss Ratio

NIEERERE (A FH) =55 LRl FHEE (RIE~N—X)
Inventory Turnover ratio :Calculated by the average balance of inventories(at cost).
HXORE=GEMEES+THORE) -BEA5kLE
Loss ratio = (Markdown+ Abandonment and others).” Sales

X
9 . %_‘t E Eﬂ ﬁ:m (Selling, General and Administrative Expenses)

(B2 : § A M Millions of Yen, %)

2019/2 2018/2
(&5 (E#8) (f&51) (E#)
sm | T | gme | BEE | e | ame | em [T wme | B | em | amn
Amount S% of YoY Pesr %o Amount b of YoY | Amount b of YoY Per Some. | Amount s of YoY
ales tores Sales Sales Stores Sales
L 32,568 12.1 101.7 99.6] 32,662 12.2| 1015 32,013] 11.9 102.6 102.5| 32,195 11.9( 102.6
Personnel Costs
’Eﬁﬁ% 7503 28| 1004 96.8 7,509 28| 100.3 1471 2.8 100.2 98.4| 7486 2.8 100.1
Advertising Costs
RirE
e 22,337| 83| 1049 10200 22372 83| 1045 21290 79 100.3 99.0( 21,399 7.9/ 100.
Facilities Costs
(;i%ixpenditure 4457 1.7 96.5 97.4 4508 1.7 96.6 4618 1.7 109.3 99.4( 4,664 1.7 109.6
DE
E;T 66,867| 249 102.3 99.7] 67,053| 25.0| 102.0| 65394| 242 102.0 100.5| 65,746 24.3| 102.0

4P




1 O 1I-E % ﬁ& (Number of Employees)

KERD (BS{s1: A Number. %)
2019/2 2018/2
A%k L9044 =P A8 R b= P
Number Share Chage Number Share Chage
#HE 1,739| 157 75 1.664| 155 11
Full-timers
AmNdeiul 9,354| 843 267 9,087 845 A3
art—timers
&at 11,003| 100.0 342 10,751| 100.0 3
Total
4L PFAN P23
FiE S BL == _ _
Labor Share 46.7 1.2 45.5 1.5

MIEEBITHARR—X  /IS—-FILNAFIE AR 166EMRETT

The number of part—timers is calculated at the term—end by dividing the total working hours by 166 hours.

X B FHAFZERE. ZFALRAEBEECEHETT

The number of full-timers includes seconded staff but excludes those moved to other companies.

. SERRUNSZ DK

(Financial Position)

(Bi{s2 : 5 A [ Millions of Yen, %)

2019/2 2018/2
=R GE#E) §EE]D] GE#E)

ox ) BIHALL | &% | BUHALL | &% | wi#AkL | €% | ATk

Amount YoY Amount YoY Amount YoY Amount YoY
ZEFR Interest Income 8 64.7 13 92.5 13 58.2 14 99.4
e Dividend Income 262 114.0 262 114.0 230 108.3 230 108.3
INEH(A) Financial Income 271 111.2 275 112.7 243 1034 244 107.7
SHFIR Interest Expenses 14 85.5 13 79.2 17| 676 17 67.6
INEE(B) Financial Expenses 14 85.5 13 79.2 17 67.6 17 67.6
SR (A)—(B) l“rﬂet"'”a“'a' 256|  113.2 261 1153 226| 107.8 227 112.9

12, 5B FIZE - 5 BUIBDE croaortiry prom and Lo

(BA{3I: B A H Millions of Yen. %)

2019/2

2018/2

[§ER]D

(E#E)

§EE]D

(5]

&40

Amount

BTHALE
YoY

ook}

Amount

ATHALE

YoY

&% | AT#ALL
Amount YoY

&8 | ATHALE
Amount YoY

Bl & ST

Gain on sales of noncurrent assets

1

4164.4

0 11.7

0 11.7

ZmREE

Insurance income

360

704.4

360

704.4

51 -

51 -

IESRBSRIBRS I HRALR

Reversal of provision for loss on store closing

9 53.2

43

T Db BI Fl 2

Other

87

HRIFEEE

Total Extraordinary Profit

360

450

4771

61

94

B & ERRAE

Loss on retirement of non—current

29

29

85.7

34

34 115.1

BARRL

Impairment loss

1,687

1,698

308.5

470

550 70.0

DNAENE

Amortization of goodwill

IESHEAHIRL

Loss on closing of stores

132

245.9

31

53 279.8

BRI RS I AR ARE

Loss on Store closure

9.4

163 301.2

B A MRS ETER

Loss on valuation of investment

FRREE

Special retirement expenses

47

KEIZKDEX

Loss on disaster

190

190

730.9

26 -

26 -

ESRERE g da ke g e ik |
Loss on valuation of investments in capital of
subsidiaries and associates

97

HRIBLEE

Total Extraordinary Loss

2,032

2,120

256.0

1,146

828 84.4

5P




1 3 - E& ﬁ?&ﬁ H‘EO) %%ﬁ (Capital Expenditures)

REE]D

19/2 18/2 17/2
¥ﬁr‘§?§ﬁ For New Stores 3,412 2,775 1,042
E%??—E?ﬁﬁ For Renovation 2,437 2,450 2,853
EQ{%?QE@EE‘{' Total Capital Expenditure 5,850 5,226 3,895
5@1&1%*”% Depreciation and Amortization 4,591 4,650 4,641

+H L= 9
1 4 - 1E l % 0) 'Ik; (Debt Position)

KEE]D

19/2 18/2 17/2
ﬁﬂﬂ1ﬁ')\$(1-’iﬁm‘§) Short—term Loans B B B
Eﬁﬁﬁ%kﬁ Long—term Loans _ _ _
g)\ﬁé‘l’ Total - - -

MEERFFEMEERE pept—to—Total Asset ratio ~ ~ B

1 5 . Ig%;%ﬁ *E’*g (Major Financial Indicators)

19/2 18/2 17/2 16/2

UERD | GEfE) | (ERD | GE&S) | UERD) | GEfE) | (ERD | GERS)
HEEREREE(ROD
Ordinary Income to Total Assets Ratio % 3.3 31 5.5 52 1.5 1.1 12 6.8
A8 B L HMA 4 E (ROA)
Net Income to Total Assets Ratio % 12 1 25 26 33 35 28 21
Return on Equity ) ) ) ) ) ) ) )
REERERE ]
Turnover to Total Assets (times) 28 28 28 28 29 29 29 29
= F = 3
"L'.J,:'E’ﬁé'%ﬂﬁi % 12 1.1 20 1.8 2.6 25 24 2.3
Oridinary Income to Sales
L EE XA % al ol re| 17l 28] 24 24 23
Oprating Income to Sales
1Y HEE A 1,904.97| 1,884.76] 1933.85| 1,925.04| 1,846.86] 1,837.10| 1,776.58| 1,756.94
Net Assets per Share (Yen)
BEEARLE
Shareholder’s Equity Ratio % 53.0 52.4 520 51.5 514 50.9 50.0 493

1 6 . Eﬁﬁ?ﬁ: ?ﬁ;ﬁgﬁﬁﬁ L/ (Capital Expenditure Forecasts)

(B {31 : B 5 H Millions of Yen, %)

19/2 Forecast
({2l A1 C{&E 51 (EH#E)
HERE For New Stores 3,412 3,700 8,600
BEFIEIRE o Renovation 2,437 2,500 7,200
E%ﬁ?ﬁﬁ%ﬁ% Total Capital Expenditure 9,850 6,200 15,800
5@1&1%*[]% Depreciation and Amortization 4,591 4,650 10,250

(E)2020F 2 AHAERE FRAE. Bk, BRI T ARVERWUBETILFT IO EERBEELGYET .

6P



1 7 . I“‘Jjo/ { IJ J.J'EL,J: %%ﬁ (Sales Results of TOPVALU)

(B {32 : B A H Millions of Yen, %)

GERD!
2019/2 2018/2
stbke  |Ai#Akk| SELELE stbkem |Ai#Ak| SELELE
% of % of
Sales YoY Sales Sales YoY Sales
MV (Maxvalu) 18,3891 97.6 10.7 18,8411 79.8 109
H-Ew5 (The Big) 6,299 107.0 6.5 5,888 99.7 6.1
BEt Total 24688| 99.8 9.2 247729 83.8 9.2

7P



18. |EEHDIK;

; (Store Operations)

MERERELSHI LTI EB D HEFE (Number of Stores by Store Types and Retail Space)

GESS) (E {51 : 75 M Millions of Yen, %)
2019/2 2018/2 2017/2
R |seimmEE| kL X |sei5mETE| St L MR |sEmEiE| kL
JEEERL | Directly | #ERKEL | [EEH%K | Directly | HERKLE | JEEHEX | Directy | #ERELLL
Number of | Operated Share of | Number of | Operated Share of | Number of | Operated Share of
Stores Area Sales Stores Area Sales Stores Area Sales
E(MV (Maxvalu) 141] 234,885 63.7 141] 236,813 64.1 142| 237,702 64.5
N H-Ew (The Big) 41| 162,044 36.3 40| 157,900 35.7 38| 150,417 354
E MV (Maxvalu) 0 0 0.1 1 1,226 0.2 2 2,376 0.1
&Et Total 182| 396,929 100.0 182| 395,938 100.0 182| 390,494 100.0

Q) BRI ELHEELSTIEEmIBE D HEFE (Number of Stores by Area and Retail Space)

LESS) (Bi{s1 : 5 M Millions of Yen, %)
2019/2 2018/2 2017/2
R |FeigmEE| ot R |Fci5mEiE| TL R |FEi5mEiE| STt
JE&HEL | Directly | #BRRLL | [E&E%L | Directly | #ERUEL | [E&HEK | Directy | #BALLL
Number of | Operated | Share of | Number of | Operated | Share of | Number of | Operated | Share of
Stores Area Sales Stores Area Sales Stores Area Sales
FEER  Hyogo 81| 140,458 416 87| 151,388 41.8 87| 150,389 41.6
[EIE  Okayama 12| 38,034 8.8 11| 33,890 85 11 30,938 8.1
JGER  Hiroshima 35| 77,897 20.6 30| 70,809 20.4 30| 70,804 20.8
E|WUBER  Yamaguchi 39| 94,130 18.9 38| 92,216 19.1 38| 91,478 19.6
A fEER  Tokushima 3] 13,566 2.8 13,566 2.9 3] 13,566 29
FIER  Kagawa 6] 17,592 3.9 17,592 4.0 6] 17,592 41
EIRE  Ehime 6| 15,252 34 6[ 15,252 3.1 5[ 13,352 2.8
INET Subtotal 182| 396,929 99.9 181| 394,712 99.8 180| 388,118 99.9
th[FS Qingdao 0 0 0.1 1 1,226 0.2 2 2,376 0.1
= /T Subtotal 0 0 0.1 1 1,226 0.2 2 2,376 0.1
&&t Total 182 396,929 100.0 182| 395,938 100.0 182| 390,494 100.0

(B)IEEHE R B 4> %8 (Classification by Store Age and Sales)

EEE)) (B {1 : EA M Millions of Yen, %)
2019/2 2018/2 2017/2
R |FoigmEiE| Tt R [FismiE| TE R |migmEiE| TL
JEEHE | Directly | ¥ERKLL | JEEHEK | Directly | HERKLL | [EEHEX | Directy | #ERKLL
Number of | Operated Share of | Number of | Operated Share of | Number of | Operated Share of
Stores Area Sales Stores Area Sales Stores Area Sales
J’5f|519l|7\1 30 59,178 11.3 26 54,737 11.0 31 67,402 13.4
nder 5 years
SEE~ 102 46| 127,169|  31.1 55| 145900| 355 55| 139,950 347
ver 5 yrs.—under 10 yrs.
loF~15% a1| 84311l 225 a1 79851 212 46| 84388 243
ver yrs.—Under 15 yrs.
77~
(1)533?& 65| 126,271 35.0 60| 115,449 324 50| 98,754 27.5
ver 15yrs
A=
'Il?o:-all-l 182| 396,929 100.0 182| 395,938 100.0 182| 390,494 100.0

CE)ERARERHRICE. XA FICHBIL-EERRBT)7EHIEENTEYEE A,
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1 9 . Fﬁﬁ Fﬁ JE 0) :lﬁi (New Store and Closed Store Details)

(1) 201952 A #A

BAJE JE4#H (New Stores and New Store Operations planned for FY2018)

(BAfL:Area in m)

BEE BB FRE i B B2
&
E% Directl:
Open Date Store Name Location Total Area Operateyd
MV Hk& EERMFT
*+ 417 MV Ibukidai Hyogo 5,279 1,991
#
1st
Half o
MV K LESRLS™
6/8 MV Ozu Hiroshima 2,795 885
MV #EdE EERERT
9/26 MV Johoku Hyogo 8531| 1,194
MV =& EER=AT
/26 IMv Miwa Hyogo 6,333 1,490
B iEILTF1E FE LR LT
10/13 B Tsuyama—hirahuku Okayama 18,221 4.144
MV Z/<E LEERLEE™
10716 MV Rakurakuen Hiroshima 37,868 1,773
I + ESRES™
# MV FH TNICIN
2nd 10716 MV Senda Hiroshima 4,660 1,896
Half
MV & UN=T N1
10723 MV Yano Hiroshima 2,279 1,117
MV L& UN=T N1
10723 |\iv Eba Hiroshima 19,834 1,538
MV 4H LEBRESE™
10723 |y Ushita Hiroshima 2,636 876
MV &—E—JL AR TR
11730 |y Seamall Yamaguchi 57,279 1,915
&&t  Total 165715 18,818
(2) 201952 A # FBAIEE%#H (Store Closed Stores in FY2018) (BA{SL: Area in m)
[ EE
BAE A EEER iges:u! s
Closed Date Store Name Location OD;::tgd
MV $dE EERIERRT
x 9724 [\1v Johoku Hyogo 1,099
#
2nd
Half MV K i LB IAS™T
2/28 My Ogaki Hiroshima 1,033
it Total 2,131

X JESHBA MV:TyIR/NYa B:H-EvS

(Store Name) MV : Maxvalu

B:The Big

oP




(3)202052 A BAIE (FE)IES
(New Stores and New Store Operations planned for FY2019)

(Bifsi:Area in m)

(wyH RN 1FEE K] _ .
BEE A EH4 FiEth payy | EXESR) B2
Open Date Store Name Location Total Area Can; r;ﬁ;:ml (I))plrei::gd

MV FE EEEME T
AATE MV Hiraoka Hyogo 2,998 908 908
B HiE BRMEEES
s SATE B Sakaiminato Tottori 9129 3,396 3,366
#
st
Half o |B LIl BIREMILT
SATE B Matuyama-Yamagoe Ehime 8878 2159 2159
MV B LB R R=EEHEr
6ATE MV Kaita Hiroshima 1219 2,601 2515
% R EERERT
: = MV EE EER
ond 10B8¥F%E MV Agaho Hyogo 5,997 1,493 1,466
Half|
BE  Total 34881| 10,557| 10,413
(RTH)
B/ A EH4 FitEd wayp  |ERESR| B2
Open Date Store Name Location Total Area Co;;r;:{;ld OD;ZZ:LVd
= M FTRE BB H
+ ATE M Sinnkinasi Kagawa 7031 1,675 1,651
#
st
Half M & H BB H
8AFE M Sinnkasuga Kagawa 12,292 1,724 1,724
ﬁ? BHAUA BHNESMT
# M EXA5— =R
nd 9B FE M Kouti-Inter Kouti 22,135 5,029 2,847
Half
o1 (55 F € (FEMILRTE) (Details are Undecided) - - -
B Total 41464 8428|6222
(B ILFAh) i .
B/ A EH4 FiEd wapy | EXESR) B2
Open Date Store Name Location Total Area Gugr:iﬁglal g;;er::gd
'F
L - M Eff BILREH AR
ond 10BF%E M Mabi Okayama 4530 998 998
Half|
Bt Total 4530 998 998

¥ JEHA MV:IuIRNAY1 B EvY M:TILTH

(Store Name) MV : Maxvalu

B:The Big M:Marunaka
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(4) 20202 A H8 FATE[E S (Store Closed Stores in FY2019)

(BAfE:Area in m)

(RyHAN) 1A K]
= EE
BER Gk i &
Closed Date Store Name Location g;:r:t'eyd
; SRR
| gz W EH EERME)
tst| PFR |\ Hiraoke Hyogo w0l
Half
. R REREUT
i o MV EE ZER
2st SATE MV Agaho Hyogo o
Half
£ Total 501
(RILFA)
. EE
FiER [ piges:d -
Closed Date Store Name Location g;reer::'eyd
o [MBE BlIEEHTH
3P |y Kinasi Kagawa 0
#
1st
Half . IM&ER FRERT
1ATE M Kasuga Kagawa R
1ESHFE (GEMILETE) Details are Undecided) -
it Total 2,263

% [EBL-MV:IvIAN1 B:HEvd M:TILTH

(Store Name) MV:Maxvalu B:The Big M:Marunaka
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