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1. Hiﬁ*ﬂ&g (Financial Highlights)

(B2 : B A M Millions of Yen. %)

2009/2 2008/2
ot ] BITHEALL £%8 BIHEALE
Amount YoY Amount YoY
==
é’L' = 211,829 110.3 192,107 106.9
ales
—
F‘?‘ Rz 216,286 1104 195,938 106.8
evenues
—
SRa 8,384 109.3 7,670 111.8
perating Income
ey
?%*”E 8,633 108.6 7,951 111.7
rdinary Income
ST R AR
Income before Income Taxes and Minority Interests 8,167 117.8 6,936 124.9
SR 4,285 110.8 3,865 125.8
et Income
sz L sz E 3 |
;F*fgé' JEHRR G () Yen 163.88 110.9 147.83 125.8
IRSYMAE (F)Yen 1,189.57 106.0 112256 106.3
et Assets per Share
HwEE
Total Assets 69,106 109.1 63,331 110.2
ﬁiﬁﬁﬁé 31,131 106.0 29,356 106.3
et Assets
(BifI: ®A M Millions of Yen, %)
2010/2 (%) Forecast 2009/8 (%) Forecast
ok ] ATEALE +%8 BIRE L
Amount YoY Amount YoY
==
g"' = 225,000 106.2 108,000 105.0
ales
—
F'?' RiRa 230,000 106.3 110,500 105.2
evenues
—
OE ¥$IJE 8,500 101.4 3,900 102.6
perating Income
ey
f‘?'?’*”ﬁ 8,650 100.2 4,000 100.9
rdinary Income
SR 4,300 100.3 2,050 1005
et Income
TANET
éf‘sé' )58 (R FERIEE (F3)Yen 164.45 100.3 78.40 1005

MXBAAAXREIITVE TR TRELTULVET (Figures are rounded down in millions.)

1P




2. = EEOIX

-

; (Sales of Breakdown)

(NEEERIFE EZDIKR (Sales by Store Type)
(B {I: ®HA A Millions of Yen, %)
2009/2 2008/2
r;g;% s b || et pr e r;g;% G bE |BR|aTEkt ma
Number of Per Comp.| | mber of Per Comp.
Stores Sales | Share | YoY | Stores | "o = Sales | Share | YoY | Stores
SSM 84| 123,548 58.3| 117.6| 102.6 73 105,067 54.7| 113.1] 104.2
SM 39| 42179 19.9 940 10141 40| 44,875 234 99.7] 100.2
CSM 7 3,777 18] 814 98.3 9 4,638 24] 855 982
H-EYJ (The Big) 14] 42,322 20.0] 112.8| 106.6 13| 37,5623 19.5] 103.1] 103.1
BFt  Total 144| 211,829 100.0[ 110.3] 103.0 135 192,107 100.0f 106.9] 102.9
(2)EFI5E EE DK (Sales by Area)
(B {I: HAH Millions of Yen, %)
2009/2 2008/2
r;g;% FbE || gt e r;g;% = t& || anEtt | e
NL'ST:Z:f Sales | Share | YoY Pesrtg"(;?p NL'ST:Z:f Sales | Share | YoY Pesftsr‘;fzp-
EER  Hyogo 78| 105,608 49.9| 108.9| 102.0 73| 96,997| 50.5| 106.5| 103.4
LT Okayama 9| 10816 51| 101.9] 982 8| 10613 55/ 92.2| 100.2
[RER  Hiroshima 21] 45583] 215 108.2| 1054 21| 42,134 219| 104.7) 102.1
WO®  Yamaguchi 32| 45,653 216/ 1155 1042 30 39,517 20.6f 108.1| 103.2
FIIIE  Kagawa 2 1,826 09| 1414 — 1 1,292 0.7 — —
ZIRE  Ehime 2 2,340 1.1 150.7] 100.3 2 1,553 0.8| 4440 —
&F  Total 144| 211,829 100.0[ 110.3] 103.0 135 192,107 100.0f 106.9] 102.9
(3)ERP9 A1 5% E = D IKR (Sales by Product Category)
(B {I: HAH Millions of Yen, %)
2009/2 2008/2
LS AL | RTHALL | 7z Sl = R | ATHALL | vz b
Sales Share YoY Pesrtg'iz]p- Sales Share YoY P“gtg'i’:p-
B Food 197,167 93.1] 110.8| 1034 177,8991 92.6] 107.3] 103.1
Z DMt Others 14,661 6.9 1032| 98.1 14,207 74| 102.3| 1004
BEt  Total 211,829| 100.0] 110.3] 103.0 192,107 100.0[ 106.9] 102.9

XEAAXRBIVIVIETRRELTULVET (Figures are rounded down in millions.)
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3. ﬁ FE_}E:"J EEETE%J:%?E@ (Comparable Store Sales by Month)

(B{I:%)

08/3]08/4|08/5| 08/6 | 08/7| 08/8| 08/9 108/10]08/11{08/12|09/01]09/02
B Food 105.9] 104.7| 103.7| 103.4] 107.7| 102.4| 102.3] 102.5] 101.6| 104.8] 102.1| 100.5
FDfth Others 99.6] 103.8] 101.1f 100.0] 100.8] 98.7| 98.71 985 974 99.2] 981 97.8
=5 Total 1054 104.5] 103.4] 103.0] 107.2| 101.8] 102.0] 102.1] 101.3] 104.2| 101.7| 100.2
109.0 (%)

= =
1080 | A E 5t LEATRLL RS (B ED)
' (Comparable Store Sales by Month)
1070
106.0 / \
105.0 \
1040
103.0
101.0
100.0 .
08/3 08/4 08/5 08/6 08/7 08/8 08/9 08/10 08/11 08/12 09/01 09/02

4. EE@E%.L%{qa Uﬁ*ﬁiz (Comparable Store Sales Growth)
(B{I:%)

09/2 08/2 07/2 06/2
BElE o LB U R
Comparable Store Sales Growth 3.0 2.9 A 06 A 36

Yl

5 BEFERLSHUR

09/2 08/2
110% Ll E
110% and over 8 12
100% L1 E1109% kK 76 67
Over 100%—-under 110%
90% LA _E 100% K 5 35 41
Over 90%—under 100%
909 3K i 9 0
Under 90%
aatf 121 120
Total

3P

VAN /‘ﬁﬂé
z 7] E .;I:'. ﬁ&(Number of Stores by Comparable Store Sales Growth)




6. BFEEH - THEMEBUER

(Comparable Store: Customer Growth Rate,Change in Average Spending per Customer)

(B4 : %)

09/2 08/2 07/2 06/2
BifFLt BifFLt BifFLt BifFLt
Per Comp. Per Comp. Per Comp. Per Comp.
Stores Stores Stores Stores
B
Customer Growth Rate(Number of Customers) 102.7 101.8 100.0 98.4
HEm
Average Spending per Customer 100.3 101.0 99.6 98.3

7 . %B F"ﬂ %Il ﬁ,*” H$ (Gross Margin Ratio by Product Category)

(B {1 : &AM Millions of Yen, %)

2009/2 2008/2
b= i A S LE  [AEik]  ER=
Sales YoY | Gross margin ratio Sales YoY | Gross margin ratio
B  Food 197,167| 1108 25.2 177,899| 107.3 25.1
ZDfth  Others 14,661| 103.2 20.6 14,207| 102.3 205
&it  Total 211,829 1103 25.0 192,107 106.9 24.8

8 . E Fﬁ E $£$ t D Z$ (Inventory Turnover and Loss Ratios)

(B AI:%)

09/2

08/2

07/2

06/2

B
Food

£ E B %5 ([[])

Inventory Turnover(times)

4.1

3.8

3.8

3.8

ORE

Loss Ratio

44

48

48

4.6

Z Dt

Others

7£ [ [m] $x.3E ([a])

Inventory Turnover(times)

0.5

0.5

0.4

0.5

=¥

Loss Ratio

49

4.0

45

6.5

&t

Total

7£ B [m]$x3E ([a])

Inventory Turnover(times)

25

24

24

2.3

HRER

Loss Ratio

4.5

49

49

48

XL E A ERER =5T b JR{f - TR E (RE~—X)

Inventory Turnover ratio :Calculated by the average balance of inventories(at cost).
KORE=(GFMEES+FACRE) -EBRTLS
(Markdown =+ Abandonment and others).” Sales

Loss ratio

X & A
9 . %:t E Eﬂ M (Selling, General and Administrative Expenses)

(B {1 : B A H Millions of Yen, %)

2009/2 2008/2
215 st | A gan| 2 L | B [mprs
A - t % of tt Per Comp. A - t % of tt Per Comp.
moun Sales YoY Stores moun Sales YoY Stores
ANG+E 24,140 11.4| 106.5| 98.3 22,676 11.8] 93.9| 102.3
Personnel Costs
iR &
Advertising Costs 4,156 20| 1225| 106.7 3,392 1.8] 81.6] 100.0
=
“xﬁﬁ 16,930 8.0l 116.4] 1004 14,550 76] 859 994
Facilities Costs
_E 3829| 18| 1242 1053 3244 17| 84.7| 1029
eneral Expenditure
AOE
L 49,056| 23.2| 118.0| 100.4 43863| 228| 89.4| 1013

4p




73 | = R
1 O . ‘ﬁE % E % (Number of Employees)

(BfI: A Number. %)

2009/2 2008/2

A% Bkt iR AH R 18

Number Share Chage Number Share Chage
*iﬁ 1,425 16.6 128 1,297 15.7 51
Full-timers
ATt 7,183| 83.4 196 6,987| 843 464

art—timers

aat 8,608| 100.0 324 8,284| 100.0 515
Total
7B B 420 — A 20 a40| — A03
Labor Share

HKEEBITHRR—X  N—~TILNAFMI AR 168HHBETY

The number of part—timers is calculated at the term—end by dividing the total working hours by 168 hours.

X BIHMEEZEH. RAHBMEEZR{HHETY

The number of full-timers includes those moved to other companies but excludes seconded staff.

11. ERAUZ DK

~
2JL (Financial Position)

(E 47 : B A M Millions of Yen, %)

2009/2 2008/2
] BIAALL ] BIALL
Amount YoY Amount YoY
ZEFILE Interest Income 19 115.2 17 248.2
ZHEHE  Dividend Income 156 103.1 151 116.7
INET(A) Financial Income 175 104.3 168 123.3
B pores cxpenees 21 93 29 548
IMNET(B) Financial Expenses 27 93.1 29 84.8
SRURZ(A)—(B) o TNane! 148 106.7 139 136.4

12. CF# }E:m *IJ H - "1:#)::“] :]:,59& (Extraordinary Profit and Loss)

(B 41 :' B AH Millions of Yen, %)

2009/2 2008/2
®%5 AIEALL ot ] AIEALL
Amount YoY Amount YoY
R ~ ~ 04 _
Gain on Sales of Fixed Asesets
KREFMIESFTHLS _ _ _ _
Gain on Sales of Investment Securities
FIEERSIBERAZE _
Reversal of Allowance for Closing Stores 1 1 1 99 59
EZOXEETTEAIE:S
Other Extraordinary Profits 0 14.4 o 414
Bl & 5T
Total Extraordinary Profit 12 15 169 229.8
Bl 57 2 e 2145 30 777 39 18.9
Loss on disposal of fixed assets ) )
F’HE*E%%'%%%EEA%E 71 923 77 50 1
Loss on Store closure ) )
;mg*ﬁi 265 27.1 982 86.9
mpairment loss
EZOLEETIE=ES
Other Extraordinary Losses 110 129.8 85 59.8
RAE & & &t
Total Extraordi::ary Loss 479 405 1,185 2.3
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1 3 . E&ﬁ% *ﬁﬁgﬁ@ %%ﬁ (Capital Expenditures)

(B{41: B A M Millions of Yen, %)

09/2 08/2 07/2
¥EE*§:§ For New Stores 9,120 9,128 2,137
B s & For Renovation 3,487 2,413 362
EQ‘%*Q:%%EE‘I’ Total Capital Expenditure 12,607 7,541 3,099
/Jﬁ{ﬂﬂgiﬂﬁ Depreciation and Amortization 3,462 2,566 2,396

1 4 . 1:5: ]\ ﬁ 0) :Iﬁi (Debt Position)

(B {1 : B A A Millions of Yen., %)

09/2 08/2 07/2

STEMEAR IEME)  Short—term Loans 124 524 12374
E,ﬂﬁﬁ%]k% Long-term Loans 86 110 634

%)\%E‘l’ Total 210 634 2,008
RAEERMFAMBEE pebt—to-Total Asset ratio 0.3 1.0 3.5

x#%*bvﬁ
1 5 . Ig%ﬂ: & TE 15 (Major Financial Indicators)
09/2 08/2 07/2

REEREHEE(ROD

Ordinary Income to Total Assets Ratio % 13.0 13.2 12.3
& E L EAMF 43 ((ROA)

Net Income to Total Assets Ratio % 6.5 6.4 5.3
B EA LB B % (ROE) ” 22 130 13
Re1iurn on quni.y_

A S (] 3.1 3.0 3.1
Turnover to Total Assets (times) ) ) )
o Sk 4 % 4.1 4.1 40
Oridinary Income to Sales

TEmERAmE % 40 40 38
Oprating Income to Sales

1#RBUMERE M

Net Assots por Share (Yen) 1,189.57 1,122.57 1,055.59
(B EARILE

Shareholder’s Equity Ratio % 45.0 464 48.0

1 6 . E&ﬁﬁi *ﬁ;ﬁ *EEE L/ (Capital Expenditure Forecasts)

(B {41 : B A M Millions of Yen., %)

09,2 09/8(F7E) | 10/2(F3E)
Forecast Forecast
HIERE For New Stores 9,120 3,650 7,650
B s & For Renovation 3,487 950 1,350
EQ‘%*Q:%%EE‘I’ Total Capital Expenditure 12,607 4,600 9,000
/Jﬁ{ﬂﬂgiﬂﬁ Depreciation and Amortization 3,462 2,100 4,500

6P



17. by 70/ \ 1) :Lj'_"f,J: %ffkﬁ (Sales Results of TOPVALU)

(B{iL : B A H Millions of Yen, %)

2009/2 2008/2
tkE  |eT#AkE| FT|ER tkE  |eTH#AkE| FT|ER
% of % of
Sales YoY Sales Sales YoY Sales
SSM 16,175| 126.7 9.5 12,766 126.5 8.3
H-Ew% (The Big) 2,026| 132.9 48 1,524| 126.2 4.1
BEt Total 18,202 1274 8.6 14,291 1265 7.4

7P




1 8 . E%ﬁo) :{ﬁi (Store Operations)

(MZERER| [EEHEN 5T IEE A D HEFE (Number of Stores by Store Types and Retail Space)
(B 41 : BB H Millions of Yen, %)

2009/2 2008/2 2007/2
BK (E5mEiE| kL BK (Ei5mEiE| kL BK (Ei5mEiE| kL
JESHHBL | Directly | HERLLL | IEEHEL | Directy | HERULL | [E&HER | Directy | #EAiLE
Number of | Operated | Share of | Number of | Operated | Share of | Number of | Operated | Share of
Stores Area Sales Stores Area Sales Stores Area Sales
SSM 84| 166,447 58.3 73| 141,767 54.7 66| 128,259 51.7
SM 39| 42,019 19.9 40| 43,336 234 43| 46,508 250
CSM 7 3,451 1.8 9 4,441 24 10 4,935 3.0
B4 (The Big) 14| 45,601 20.0 13| 40,338 19.5 13| 40,338 20.3
&t Total 144 257,518 100.0 135 229,882 100.0 132| 220,040 100.0

(2)E R [E4H %5515 mFE D HEFS (Number of Stores by Area and Retail Space)
(B {7 : &5 AH Millions of Yen, %)

2009/2 2008/2 2007/2
MR |(EpmEiE| skt MR (EpmEiE| skt MR (EpmEiE| skt
JESHHB | Directly | HERLLL | JEEHEL | Directy | HERULL | IE&HER | Directy | #EAiLE
Number of | Operated | Share of | Number of | Operated | Share of | Number of | Operated | Share of
Stores Area Sales Stores Area Sales Stores Area Sales
EEER  Hyogo 78| 120,372 499 73| 105,338 50.5 73| 101,601 50.7
LS  Okayama 9 17,985 5.1 8| 15,471 55 10 19,063 6.4
IGEE  Hiroshima 21| 46,441 215 21| 46,441 21.9 20| 44,448 224
IHAER  Yamaguchi 32| 64,756 21.6 30| 56,729 20.6 28] 52,939 20.3
FIE  Kagawa 2 4137 0.9 1 2,076 0.7 — — —
ZIRIE  Ehime 2 3,827 1.1 2 3,827 0.8 1 1,989 0.2
&t Total 144 257,518 100.0 135| 229,882 100.0 132| 220,040 100.0

(3)[EEHE &L Rl 928 (Classification by Store Age and Sales)
(B {1 : &5 AH Millions of Yen, %)

2009/2 2008/2 2007/2
MR (EBmEiE| kL MR (EBmEiE| kL MR (EBmEiE| kL
JESHHBL | Directly | HERLLL | JEEHEL | Directy | HERULL | IE&HER | Directy | #EAiLE
Number of | Operated | Share of | Number of | Operated | Share of | Number of | Operated | Share of
Stores Area Sales Stores Area Sales Stores Area Sales
Jsﬂzum 50| 100,390 32.8 45| 84,727 31.7 51 90,888 39.0
nder 5 years
n~
gﬁﬁ 105 46| 78894 333 45| 73740 336 39| 64505 283
ver 5 yrs.—under 10 yrs.
AOEE"'[SE 31 51,324 19.5 27| 47,279 20.6 23| 39,975 17.8
ver 10 yrs.—Under 15 yrs|
;5fﬁiﬁ** 17| 26910 144 18| 24,136 14.1 19| 24,672 14.9
ver 15yrs
==
'II':lotZ-II- 144 257,518 100.0 135 229,882 100.0 132| 220,040 100.0

8P



19. FHRAIE DAR;

; (New Store and Closed Store Details)

(1)20094%F2 B BAIETESH (New Stores Opened in FY2008)

(B{HI:Areain m)

& BE 7 2 EEIEIEET I
o R v I - A R e
Open Date Store Name Type Location Total Area |~ E ity | Operated
3/12 |WIRR - Issm(cso) E;'Eiﬁ?ﬁ i 89,350 2,053| 2,016 g‘ofcfjlju PiRFSC
4/18 |MWVRERESERE | SSM QE;E)LE“**’E i 7,697 2,103 2,081|—
= o7 [MVAAR SSM gﬁ;ﬁﬁmaﬁq 5508| 1528 1,506(—
por| 6/25 ez [ssmosol S IRER® | 47,04 10616] 2514 Ao kB
7/10 [MVEL SSM f;fﬁ””iﬁi 12,452 2,075 2,034|—
7/10 M\\//ﬁ};%fami SSM f;({iﬁyﬁ%m 16,180 1,883| 1,852|—
7/31 [MVEEE SSM QE;ET%T:OODHE 8007| 2130| 2002|—
9/10 W’iﬁ*_ SSM(NSC) E;'ﬂiﬂ‘ﬁmﬁ 19664 4728 2,065( (77 ERSC
10/3 [WATLSDE | soMm QE;ET%EEEHE 28,270 15,387 3,408|—
5 | 1073 [WIBBRBITT ssmanso) SRR | 91047 7046| 2.304[ 07 EBAmSC
fae | 11/21 [MVEES8RE  |ssmnsc) E;a'v'f‘ BFM p3748| 6963 2061[f7> AT mEESC
12/26[WVEREE | ssM gﬁ;ﬁﬁtowﬁq 8989| 1743 1.643[—
1/29 [WEH SSM(NSC) ,;E;E'_E‘””E“'ﬁi 13349 3581| 2072ffA = EOASC
&5t Total 411,970| 70,365 32,941

XBERIE. VSR A—T B
(2)2009F2 A 88 FAIEJESH (Store Closed Stores in FY2008)
(B Areain m)

FAIE R [E&H4 E 3 [ige:i] EEEE

Closing Date|  Store Name Type Location  [oirectl Operated
L | 520 M\“/"\S’Efiu SM Ejn'f'a'jﬂﬁm 1317
E“Itf 6/25 \A‘,",(AMﬁfk?fo CSM f;ffj:“””ifﬁ 491
7/20 WMWThgt:fj—ﬁshi CSM QE;(I:E;O' 2 G)Tﬁ 499

; 9/25 MV '\Iflll\g/a%hl:—lrﬁ‘utaml SSM I:|£E;/0F!;0I;'Et Ham 1,515
fat| 175 MV"Q‘a’iZ‘;ﬁishi SSM i{ff“ R 1,483
i Total 5,305

XIEHE MV TyIRN\1 B:H-EvY WM:HI)LI—h
(Store Name) MV :Maxvalu B:The Big WM:Wellmart

oOP




(3)2010F2H ] BIE (F5E)/EEH (New Stores and New Store Operations planned for FY2009)

(BfI:Areain m)

BIE B E 3T e T -
miE o B i
Open Date Store Name Type Location Total Area Cogr:iﬁslal g;z::d (Shopping Genter)
=
3/12 m\/gﬂi . . SSM(NSC) r;\'g'l%'\l_ﬁ 8,429 2,204 1,957|—
iro-Higashi Hiroshima
MVAFE EERERA RE
MV Taishi-Higashi SSM(NSC) Hyogo 8,264 5,305 2,091 (Undecided)
MV T B = E BT AR TEEH —_
MV Shimonoseki-Miyatacho SSM Yamaguchi 6,463 1,595 1,565
= [MVIALFEH FiR R _
*;E MV Matsuyama—Hirata SSM Ehime 7,500 2,095 2,065
. BE®R . AR EET™ RE
Undecided .= * Bis Shuutou 4" -£'v4'(CSC) Yamaguohi 28,800 8,504| 4,954 (Undecided)
MV3E & ssm |BERLET | 76130 5400 2,460|—
MV Nukushina Hiroshima ! ! !

fth 3TEETF E (FEMILZRE) (Details are Undecided)

XIEHHLZ -MV: Iy A/ B:H-EvY WM:™HI)LT—k
(Store Name) MV : Maxvalu

B:The Big

WM :Wellmart

10P




